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Analytics	–	Social	Media	

•  Understanding	how	people	are	interacting	
with	our	stuff	



Google	Analytics	



Your	Audience	

Audience>Overview 



Your	Audience	

•  The	language	they	use	
•  Countries	and/or	cities	
•  Which	browser	

•  Operating	system	



Which	Social	Media?	

Acquisition>Social>Overview 



Which	Social	Media?	

•  Which	social	media	channel	

•  Percentage	of	sessions	
•  Set	a	goal	to	monitor	the	value	



Social	Media	Engagement	

Acquisition>Social>User Flow 



Social	Media	Engagement	

•  Level	of	engagement	

•  Which	channels	need	a	bit	of	love	

•  Or	be	abandoned	



Popular	Pages	

Behaviour>Site Content>All Pages 



Popular	Pages	

•  Everyone	that	interacts	with	your	site	
•  What	information	they	are	consuming	

•  Type	of	content	to	share	



Point	of	Origin	

Audience>Geo>Location 



Point	of	Origin	



Point	of	Origin	

•  Location	of	visitors	when	they	checked	in	
•  Which	areas	perform	best;	Country/

Continent/City	

•  Allows	you	to	tailor	campaigns	



Can	I	Track	Individual	Posts?	

https://ga-dev-tools.appspot.com/campaign-url-builder/ 
 



URL	Builder	

https://ga-dev-tools.appspot.com/campaign-url-builder/ 



URL	Builder	

•  Website	URL*	(make	this	the	specific	page)	

•  Campaign	Source*(Facebook,	Twitter)	

•  Campaign	Medium	(email,	cpc,	banner)	

•  Campaign	Name	(Product,	promo)	

•  Campaign	Term	(Identify	paid	keywords)	

•  Campaign	Content	(use	to	differentiate	ads)	



URL	Builder	

•  Website	URL*	(make	this	the	specific	page)	

•  Campaign	Source*(Facebook,	Twitter)	

•  Campaign	Medium	(Appears	on	2nd	Analytics)	

•  Campaign	Name	(Appears	on	1st	Analytics)	

•  Campaign	Term	

•  Campaign	Content	



1st	Analytics	

Acquisition>Campaigns>All Campaigns 



2nd	Analytics	



Profile	URL’s	





https://stormchasersdigital.com/resources/	
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